









Job Title: Brand Marketing Manager





Reporting to: Head of Marketing





At Evans Cycles we carry a strong range of Exclusive brands across our portfolio (BMC, Fuji, Viva, Quintana Roo and Lightspeed)  the role of Brand Marketing Manager is to drive these core ranges forward through various channels and become brand champion.





Key Responsibilities:





Brand Marketing


Create and manage brand plans for each exclusive brand.


Develop strong relationships with key influencers across media channels from specialist and mainstream press.


Define key audiences and opportunities for each brand.


Manage fleet of marketing bikes and mechanic to ensure test fleet is utilised to best opportunities.


To manage promotional budget across range and work with Marketing Exec to maximise prizes/promotional opportunities.


To build strong relationships with key stakeholders at each of the exclusive brands to ensure we are continuously pushing forward.


Liaising with catalogue content team and social media team 


Preparing press releases and preparing/placing content for blog and any 3rd party opportunities.


Working closely with the Buying and Merchandising team on buying strategy/ delivery dates and consumer feedback.


Work with Online team to drive brand agenda








Events


To organise and attend various events during the year to promote exclusives.


To ensure all staffing and product are organised and the on the day execution drives brand objectives. 


Acces opportunities that arise and ensure ROI is maximised.





Other Ad-hoc projects to be managed as and when opportunities arise.




















